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Managing Editor

The diagrams seem to have the same problems of the previous version. On my monitor, | cannot
read the labels of the column in histograms. It is sufficient to reduce the size of the diagram and
increase the size of the labels.

[J This was a conversion issue with the PDF maker online. We have removed all figures from
the document and saved independently as TIFF and uploaded as a zip file. There should
be no issues with the figures individually saved and not as part of the PDF.
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| aIso suggest checking There were, however, several respondents (familiar with the campaign) who believed that the
formatting criteria especially messaging was not appropriate and needed to be rethought:

of the parts in the text where ¥ The slogan is useless to anyone caught in a rip current! What can you do by knowing this
they guote the answers of slogan? ...*Wave, Yell & Swim Parallel” is a far better slogan..it provides 3 lifesaving

pieces of information. The existing slogan provides nothing.
respondents. The format
applied, could be changed in a
more concise way, and being
sure that the spaces before
and after the quotations are
a|Ways the same throughout Representative responses include “how to escape”, “tips to survive”, and “how 1o get out of a

the entire text. rip”.

¥ It's an advertising slogan; it doesn't mean much at all. It's a bad slogan; it does not tell
folks what to do, what to watch for, or anything useful

Responses from those who were not familiar with the campaign were much shorter and did not

contain the level about survival strategies provided by those familiar with the campaign.

[ As suggested we made
all quotes as bullets and made sure that all spaces are the same throughout the document
using the example provided



