
Purposive sampling
of affected households

~17,000 contacted households
response rate: 6 %

n = 1,013

Convenience sampling
link shared in local

newspapers & Facebook Ads
response rate: -

n = 203

Random sampling

7,000 contacted households
response rate: 9 %

n = 649

Data collection
Dec. 2021 – March 2022

1,865 respondents

Analytical sample
n = 1,571

Incomplete interviews
(n = 251)

Completed interviews
n = 1,614 Due to

    -  insufficient effort responding (n = 10)
- small cell sizes (n = 20)
- missing data on dependent variable (n = 13)

Excluded

Excluded

Data preparation


